Speaker’s Bio: Lee W. Frederiksen, Ph.D., Managing Partner at Hinge Marketing

With a Ph.D. in clinical psychology, Lee is a former researcher and tenured professor at Virginia Tech, where he became a national authority on organizational behavior management and marketing. He left academia to start up and run three high-growth companies, including an $80 million runaway success story. He has worked with many global brands, such as Anheuser Busch, American Express, Royal Caribbean Cruise Lines, Time Life, Capital One, monster.com and Yahoo! 

Lee has authored or edited several books on marketing and management, including The Visible Expert, Inside the Buyer’s Brain, Spiraling Up: How to Create a High Growth, High Value Professional Services Firm, Online Marketing for Professional Services, Handbook of Organizational Behavior, Marketing Health Behavior: Principles, Techniques and Applications, and Computers, People and Productivity. He’s been widely quoted in the business press, including Fortune, New York Times, USA Today, Wall Street Journal, Entrepreneur and Advertising Age, as well as numerous trade and professional journals. As a recognized expert in the industry, Lee has lectured around the globe on strategy, marketing, and management.

Speaker Experience:

Lee has given hundreds of speeches on high growth firms and marketing topics. Below are a sampling of recent speaking events he presented at, as well as the date and titles of the presentations:

CBIZ Conference, July 2014, “How to Win More Business”
McLean Group Investment Bankers, April 2014, “How to Grow your Professional Services Firm”

University of Maryland MBA Program, November 2013, “The Science of Content Marketing”

Internet Marketing Association, October 2012, “Inside the Buyer’s Brain”
The DFK North America Conference, Keynote Address, October 2012, “The Secret Psychology of Clients”

Speaking Video:
http://www.youtube.com/watch?v=P1-m4CncO9s
